D 120129 (Pages : 2) B\ T TP

Time

© ® N9 ¢k W b

e T T
(S BT S JUR N R R

SIXTH SEMESTER (CBCSS-UG) DEGREE EXAMINATION, MARCH 2025
Family and Community Science
FCS 6B 10—FABRIC CARE AND APPAREL DESIGNING
(2019 Admission onwards)

: Two Hours and a Half Maximum : 80 Marks
Section A

Short answer questions.
Answer all questions.
Each question carries 2 marks.

The sari is termed as a classic. Justify.

Will you describe ‘Fad’ as a constant fashion ?

Who are the innovators in the consumer groups ?

Why is timing an important factor in fashion ?

What are the main stitches and colours used in Phulkari ?
Describe the major features of the Kasidha.

Describe how patterns are created.

Determine the layout that is used for bulk cutting of garments.
Identify the role of a feed dog in a sewing machine.
Categorise the tools used for hand stitching and embroidery.
Give examples for measuring tools.

What is style ?

Define merchandising.

Consider why timing is important in marketing.

Comment on the role of the quality control department.
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Section B

Answer all questions in a paragraph.
Each question carries 5 marks.

Differentiate the following - haute couture, fad, style and classic with examples.
Explain why fashion forecasting is important.

Discuss the role of colour in design.

Consider the social and economic situations that influence fashion.

Estimate the measurements required for a frock with a sleeve.

Discuss the precautions to be taken while cutting fabric.

Comment on tangible products and the ways of marketing them.

Enumerate the components/equipments used for a good visual display.
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Section C (Essay Questions)

Answer any two questions.
Each question carries 10 marks.

Explain any two traditional embroideries and two traditional textiles of India.
IMlustrate ways to make an A line frock more attractive.
Explain any five problems and remedies relating to the sewing machine.

Explain in brief about the components and importance of a marketing mix.
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